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News Release

Grainger’s New Ad Campaign Shows It Has Everything – From Supplies
and Solutions to Service and Empathy
CHICAGO, July 31, 2013 – Grainger (NYSE: GWW), the leading broad-line supplier of
maintenance, repair and operating (MRO) products serving businesses and
institutions, recently launched its new advertising campaign, “Get it. Got it. Good. ”The
campaign will be featured on national and local radio, display and outdoor, print and online
video.
Created by Ogilvy & Mather Chicago, which was named Grainger’s creative and
branding agency in March 2013, this unique ad campaign was motivated by a Grainger
cornerstone – empathy. As Grainger’s customers are often responsible for managing
seemingly unmanageable problems, the new campaign conveys Grainger’s understanding of
these complicated issues in a humorous, yet identifiable way.
“Our customers are unsung heroes and legendary problem solvers,” said Victoria Morrissey,
Director of Brand and Advertising Strategy, Grainger. “They will take on any challenge and
handle any task. To get their jobs done, they need what they need, when they need it. This
campaign highlights Grainger’s mission to provide unparalleled support to companies
anytime – day or night.”
Featuring a quintessential, long-time facilities professional who has “seen it all,” his only relief
when the “inline duct blower smokes a bearing at 3am” is Grainger – they have his back,
along with the right products and services, to solve the problem even in the middle of the
night. The campaign highlights both Grainger's broad-based products and solutions, as well
as the company’s underlying empathy toward the many complications
its customers experience.
Grainger’s customers represent a broad collection of segments, including healthcare,
manufacturing, government and hospitality. They place orders over the phone, at local
branches, online and using mobile devices. More than 4,700 manufacturers supply Grainger
with the one million products that are stocked in Grainger’s branches and distribution
centers, or sourced through a network of suppliers.
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“We’re thrilled to partner with the team at Grainger,” said Cathy Francque, Executive Group
Director, Ogilvy & Mather Chicago.“Their rich service offering provides a strong foundation
for our team to elevate their brand message – pushing it beyond standard B2B marketing.”
Grainger is Ogilvy Chicago’s fifth major B2B client, adding to a quickly expanding practice
group in the Chicago office.
View the new Grainger spots here: http://bit.ly/12fM8Wx.
Ogilvy & Mather
Ogilvy & Mather is one of the largest marketing communications companies in the world. In
2012, O&M was named Cannes Lions Network of the Year and Most Effective Agency
Network by the Effies Global Effectiveness Index. The company is comprised of industry
leading units in all of the following disciplines: advertising; public relations and public affairs;
branding and identity; shopper and retail marketing; healthcare communications; direct,
digital, promotion and relationship marketing; consulting, research and analytics capabilities;
branded content and entertainment; and specialist communications. O&M services Fortune
Global 500 companies as well as local businesses through its network of more than 450
offices in 120 countries. It is a WPP company (NASDAQ: WPPGY). For more information,
visit www.ogilvy.com.
Follow Ogilvy Chicago on Twitter at @OgilvyChicago and on Facebook.com/OgilvyChicago
Follow Ogilvy Worldwide at @OgilvyWW and on Facebook.com/Ogilvy
About Grainger
W.W. Grainger, Inc., with 2012 sales of $9 billion, is North America's leading broad-line
supplier of maintenance, repair and operating products, with expanding global operations.
For more information about the company, visit http://www.grainger.com/.

